
The opening of Hotel Becket, a former Joie de Vivre Hotel, in South Lake Tahoe 

provided both the operations and marketing teams with several challenges. 

First, the property was the merger of two distinct hotels – Park Tahoe Inn and 

968 Park Hotel – that were neighbors, but not connected. One property was a 

motor lodge with exterior entrances versus the interior entrance of the other. In 

addition, one hotel had developed a reputation with visitors for providing sub-

par lodging and with the community for attracting a less than desirable clientele. 

Our goal was to elevate the combined properties to a new level with a vastly 

improved brand, product and perception.

Hotel Becket
South Lake Tahoe Hotel Opening



Highly visual pitches focusing on pet-friendly  

programming 

    

Capitalize on launch pre-ski season, convenient 

location to Heavenly Mountain

Trend pitch of mom and pop motor lodges being 

renovated/refurbished

Partner outreach to South Tahoe CVB, Vail 

Resorts International Sales/PR Team, Heavenly 

Mountain PR team

San Francisco in-market media tour

Aggressive visiting journalists program

Borrow a Bernese program where guests 

could take out Remington, the hotel’s  

resident canine ambassador

Tactics



Media Coverage



Media Coverage
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