
In early 2017, Salishan Resort on the Oregon Coast announced the completion

of a long-awaited, multi-million renovation. The next objective was to elevate

the dining experience, so the property hired an up-and-coming chef from one

of its competitors. They rebranded the resort’s signature restaurant to a more

approachable, but elevated concept called Samphire, which focused on  

“coastal range cuisine.” The agency leveraged the “Salishan renaissance”  

message to tell both the resort’s overall story and launch Samphire.

Samphire Restaurant at 
Salishan Resort
Restaurant Launch



Hosted a media sneak preview dinner in Portland

Created food deliveries to top culinary writers in 

the Portland market

News releases announcing the new chef and 

restaurant

Agressive visiting journalist and influencer  
program which culminated with hosting the  

SATW pre-conference group, the FEAST Portland 

press trip and a property national media trip in  

fall 2017 

Tactics



Media Coverage



36+ STORIES
written about Samphire in a six-month period in outlets such as:
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M E D I A / I N F L U E N C E R S

attended Portland sneak preview  

dinner, representing outlets such as: 

A N D

M O R E

33.9M
I M P R E S S I O N S

online and traditional

2
T V  A P P E A R A N C E S

by Chef Andrew Garrison on KGW TV

18
M E D I A  O U T L E T S  W E R E  H O S T E D

as part of the FEAST Portland, SATW and property-based press trips with writers  

from outlets such as:


